Cuse Study: OAl, Inc.

Client:
OAl, Inc., Tumpu, FL

Product:

OAl, Inc. The lurgest lurge-formaut printer in the Southeust, OAIl designs,
prints und creutes point-of-purchuse displays, visuul Merchundisiny
graphics, digital retdiling, und large format graphics, including building,
billoourd aund vehicle designs.

Overview:

OAIl had been in business for well over u decude und in that time had
muintuined a putftern of steudy yrowth, producing high-profile project
after high-profile project. Their work had been up in lights in Times Square
and oh the fields of Raymond Jumes Stadium for Super Bowl XXXV
und Quulcomm Stadium for Super Bowl XXXVII. Yet ho ohe in their own
business community knew d thing dabout them. They brought millions
in out-of-state revenue to Tumpu every yedr, and OAl wanted the locdl
maurket — includiny udvertising professionuls — to tuke notice.

Cumpuign:
Phase |: March 2005 - Janhuary 2006
(Phuse II: scheduled for rollout March 2006)

Objectives:

1) Increuse uwdureness of the compuny’s presence, offerings
and community service efforts in the local Tumpau Bay market and
to graphic desighers and advertising agencies throughout the Southeust;
2) have at least 20% of u randomly selected sumple of Tumpu Bay areu
business people identify OAI, Inc. us d locul large format printer; 3) have
ut leust 10% of hew sdles initiated by udvertising agencies or graphic
designhers in the Southeust. 4) Show that the compuany’s proven strenygth
in its industry is u positive fuctor for the locul economy.

Tactics:

e Perform reseurch to determine busis of gouls

e Reseurch mediu, locul uwurds, editoridl culendurs

e Enter locul und industry business awards

e Creute press kit and online press room

o Submit regular press releuses regurding compuny dchievements,
community support efforts, industry innovations

e Provide mediu truining to stuff und present them us un industry
resource to the mediu

e Utilize business memberships to reach markets

e Host business meeting events/open houses

o Offer on-site seminurs
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Cuse Study: OA/, Inhc.

Results:

OAI received heurly $40,000 mediu vulue of local und frude press coveruge,
including coverage oh the evehing hews. OAI dlso was awdarded several awards,
including Blue Ribbon Winner, US Chamber of Commerce, Manufucturing Business
of the Yeur (Tumpu Buy Business Journal), Findlist for Greuter Tumpu Chumber’s

Smuill Business of the Yeur Awaurd und findlist for Business Teum of the Yeur (Tumpu
Bay Business Journhdl).

Mediu Results

e Creute Maguzine, (Wells Joins OAI), (OAI Tukes Nutionul Compunies on the Roud). April 19, 2005.

o JTumpu Tribuhe, (Larger Than Life). May 9, 2005.

o WFLA News Chunnel 8 Tumpu NBC Affiliute. 6 um und 11 um broudcusts, May 9, 2005,

e Jumpu Buy Business Journdl, (Printer Stuys Aheud of Technoloyy Trends). May 20, 2005.

o OAI numed us findlist for Tumpu Chamber of Commerce Small Business of the Yeur Awards.

o Jumpu Tribuhe Smdall Business of the Yeur Award Supplement, distributed in the Tumpa Tribuhe und
at Smull Business of the Yeur Awaurds, September 16, 2005.

e OAl hosts Tumpu Advertising Federution. Event uttended by 60 locul udvertising frofessionuls.
September 22, 2005, yeneruting hew business that hus equated to u 15% increuse in hew business
from industry professionuls.

¢ OAl numed Munufucturing Business of the Yeur by Tumpau Bay Business Journal, November 2005.

o Jumpu Bay Business Jourhal Business of the Year Supplement, (Printer Reuds Signs of the Future for
Business Growth und Diversity), (Business of the Yeur Findlists Represent Tumpu Buy’s Achievements),
(Recoynizing Accomplishments of 2005). December 9, 2005.

e Muscot Desigh Contest, “"Culture Clips,” Tumpu Tribunhe, Feb. 12, 2006. Releuse sent fo locul
publicutions, ud clubs, design publicutions, online user groups und bloys. OAI put informution
ubout contfest on its website. Contest ends March 15, 2006 und is turgeted to increuse uwareness
of designers und ud ugencies in the Southeust. Over one hundred entries have been received
to dute.

o OAI numed Blue Ribbon Smull Business Awaurd Winner (February 2006), U.S. Chamber of Commerce
Smuall Business of the Yeur Awards.
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